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Out of all the information sent 
to the brain 90% is visual.

Tweets with images receive 
150% more re-tweets than 

tweets without images.

Out of the entire population 65% 
of people are visual learners.

People only retain 10% of 
what they hear 3 days later.

Infographics can increase 
web traffic by

Whilst 65% of people remember 
what they’ve seen 3 days later.

Infographics 
or visuals with 
colour increase 
peoples desire 
to read them 
by 80%.

When asked 
which types 
of visuals had 
the highest 
engagement, 
42% of marketers 
reported that 
infographics and 
other original 
graphics were the 
most engaging. 
This was higher 
than any other 
form of visual 
content. 

Content with relevant images gets 
94% more views than content without 
relevant images.

Infographics are liked and shared on 
social media 3x more than other any 
other type of content.

30% of marketers 
use original 
graphics, such 
as infographics, 
more than any 
other type of 
visual content, 
including videos 
and GIFs.

Facebook posts 
with images get 
over double the 
engagement than 
those without 
images.

29% of marketers 
report that the 
biggest struggle 
they face when 
creating engaging 
visuals is being able 
to produce well-
designed visuals.

58% of marketers 
say they are 
looking to 
consolidate 
platforms and 
processes to 
increase visual 
marketing 
output and 
effectiveness.

Credit: https://www.lucidpress.com/blog/32-infographic-stats-facts

53% of marketers 
stated that 91-
100% of the 
content they 
published in 2016 
contained visuals.

71% of marketers 
claim to spend 
less than 5 hours 
per week making 
visuals. 11% 
spend over 15 
hours per week, 
and 18% spend 
between 5 and 15 
hours per week.

36% of marketers 
predicted that 
they will spend 
more than a third 
of their entire 
budget on visual 
content in 2017.

Publishers who 
use infographics 
see traffic grow 
an average of 
12% more than 
those who don’t.

65% of marketers 
say that a lack 
of time or staff 
resources are 
the biggest 
challenges to 
creating effective 
visual marketing.

Infographics were 
the B2B content 
marketing tactic 
with the biggest 
increase in use 
from 2015 to 
2016, up from 
50% to 58%.

65% of senior 
marketing 
executives believe 
that visual assets 
are core to how 
their brand story 
is communicated.

Eye-tracking 
studies show 
online users 
spend more time 
on images than 
reading text.

When online 81% 
of users skim 
the content they 
read. The average 
user reads 20-
28% of the words 
during a site visit.

People following 
directions 
with text and 
illustrations do 
323% better than 
those following 
directions 
without 
illustrations.

74% of social media marketers 
use visual assets in their social 
media marketing, ahead of 
blogs (68%) and videos (60%)

37% of marketers say that 
visual marketing is the most 
important form of content for 
their business.Facebook posts 

with images get 
over double the 

engagement than 
those without 

images.

On LinkedIn, 
images generally 
result in a 98% 
higher comment 
rate.

74%
37%

98%


